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CORPORATE PROFILE

Alamo Group is a leader in the design, manufacture,
distribution and service of high quality equipment for
right-of-way maintenance and agriculture.

Our products include tractor mounted mowing and other
vegetation maintenance equipment, excavators, street
sweepers, vacuum trucks, snow removal equipment, zero
turning radius mowers (NZTRS
and related after-market parts and services.

The Company, founded in 1969, has over 2,500
employees and operates elghteen plants in North
America, Europe and Australia.

The corporate offices of Alamo Group Inc. are located in
Seguin, Texas.



KEY INVESTMENT POINTS

A Strength through leadership in niche product categories
A Extensive product offerings
A Revenue balance promotes stability
I Parts vs. Equipment
I North America vs. Europe
I Industrial vs. Agricultural
A Stable cash flows

A Organic growth drivers

A Acquisition strategy supplements internal growth
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NORTH AMERICAN INDUSTRIAL

A Tractor mounted industrial mowers, street sweeping equipment,
excavators, vacuum trucks, snow removal equipment and
replacement parts

A Maintenance on and around highways, airports, and recreational
areas

A Sold direct and through approximately 500 dealers and
distributors

A End-users

I State, county and local agencies and other governmental authorities
(airports, military, etc.)

1T Contractors
T Commercial turf market

A Marketed under Alamo Industrial, Tiger, Schulte, Schwarze, Nite-
Hawk, Gradall, VacAll and Henke brand names
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VACALL.

VacAll
AC16
Catch Basin Cleaner

VacAll
AJV

VacAll Combination Sewer Cleaner

11

Highvelocity sewer cleaning machine
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