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SAFE HARBOR

This presentation contains statements that may be considered ñforward-
looking statementsò within the meaning of the Private Securities Litigation 
Reform Act of 1995.  These forward-looking statements are not historical 
facts and represent only the Companyôs beliefs and expectations.  Forward-
looking statements involve known and unknown risks and uncertainties, which 
may cause the Companyôs actual results in future periods to differ materially 
from forecasted results.  Among those factors which could cause actual 
results to differ materially are the following:  market demand, competition, 
weather, seasonality, currency-related issues, and other risks and 
uncertainties, including (but not limited to) those described under the caption 
ñForward-Looking Informationò in Part I, Item 1 of the Companyôs Annual 
Report on Form 10-K for the year ended December 31, 2008 as well as other 
risks and uncertainties listed from time to time in the Companyôs SEC reports.  
The Company does not undertake any obligations to update the information 
contained herein, which reflects managementsô beliefs and expectations only 
as of this date. More information about factors that potentially could affect 
Alamo Groupôs financial results are included in the Companyôs public filings.
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CORPORATE PROFILE

Å Alamo Group is a leader in the design, manufacture, 
distribution and service of high quality equipment for 
right-of-way maintenance and agriculture.

Å Our products include tractor mounted mowing and other 
vegetation maintenance equipment, excavators, street 
sweepers, vacuum trucks, snow removal equipment, zero 
turning radius mowers (ñZTRsò), agricultural implements 
and related after-market parts and services. 

Å The Company, founded in 1969, has over 2,500 
employees and operates eighteen plants in North 
America, Europe and Australia.

Å The corporate offices of Alamo Group Inc. are located in 
Seguin, Texas.
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KEY INVESTMENT POINTS

Å Strength through leadership in niche product categories

Å Extensive product offerings

Å Revenue balance promotes stability

ïParts vs. Equipment

ïNorth America vs. Europe

ïIndustrial vs. Agricultural

Å Stable cash flows

Å Organic growth drivers

Å Acquisition strategy supplements internal growth
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SALES BY DIVISION
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Å Tractor mounted industrial mowers, street sweeping equipment, 
excavators, vacuum trucks, snow removal equipment and 
replacement parts

Å Maintenance on and around highways, airports, and recreational 
areas

Å Sold direct and through approximately 500 dealers and 
distributors

Å End-users
ï State, county and local agencies and other governmental authorities 

(airports, military, etc.)

ï Contractors

ï Commercial turf market

Å Marketed under Alamo Industrial, Tiger, Schulte, Schwarze, Nite-
Hawk, Gradall, VacAll and Henke brand names

NORTH AMERICAN INDUSTRIAL
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Interstater 

Flail Mower

Maverick

Boom Mower
Axtreme 

Boom Mounted 

Rotary Mower

Eagle              

15õ Rotary 

Mower



Tiger TRR-120C  

Twin Rotary       

Side and Rear 

Mounted Mower
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Tiger TruckatFlail Mower Tiger Saber Tooth
Boom Mower



Schwarze

RoadPatcher
Pothole Patcher
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Schwarze

M6000 

Mechanical    

Broom             

Street Sweeper

Schwarze

A8000 

Regenerative Air  

Street  Sweeper

Nite-Hawk

NH400DX

Parking Lot 

Sweeper



Gradall

Track 

Excavator

Gradall

Wheeled 

Excavator
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Gradall

Wheeled Excavator



VacAll

AJ 

High-velocity sewer cleaning machine
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VacAll

AC16     

Catch Basin Cleaner 

VacAll

AJV

Combination Sewer Cleaner
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Henke

V-10

Vee Plow & 

AHW12ER

Wing Plow

Henke

APR50-20

Airport Plow

Henke

APR50P-22

22õ  Airport Plow


